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Naming Brief

Having not named to many things in life besides a goldfish. This started as a blank slate. Thru
brainstorming and list making a good deal of vocabulary came up. But cutting this list down al-
lowed more precise research. Actually looking up and reading about the different terms lead down
different paths. After locking up the term Photovoltaic, a clear road was opening. The term itself is
a little unapproachable but the meaning behind the word itself is very direct. To make this into it's
own name and brand, the word photo was replaced with solar and voltaic to voltic.




human-centric

green ! o OOt
collaboration words
responsibility

ergonomics
synergy

catalyst
caftalyst

noun process of accelerating the mu tu a I | StS

rate of a chemical reaction (by a

catalyst) altruist
viability

new ideals

earth choice

verdancy







Process:

I began my naming process
by listing out a vast amount
of qualities, or identities,
that [ want the conference to
have. From there I cut down
my list ot about half of the
original. From that point I
started thinking abstractly,
from switching languages to
putting multiple identities
together. I eventually landed
on Cube simply because it
was more conceptual. I found
the concept of builing blocks
(or cubes) very attractive and
intriguing. Besides, it is simple,
short, and catchy.

neat
fresh
clean
business
corporate
green

environmental
healthy
modern

new
collaborative
building
ideas
information
conservation
knowledge
white

neat

fresh

business

green
environmental
modern
building

ideas




MNaming Board

o wna Eal=ger
13700

8 12 B g g tamiss
%

Thars il b B aTptans on s egEwes
scucafing teir cEikin n o mpodnoe of e
Embia from a vy joung
Tharskon the c=lnncs e shou e Flsesing
‘Hha neme o Tamily” which I
b by e Piie Bl 4
nme of Growi® andl TG which cou comie e
=8 sparasze. Tha sams wam derived Fom 1 prozess
o firding fom i st of B confwance: tarly, kids
asucation, 22

Fon rig green wicma in te iy
wh
[ e T

of s confwsance bacauns E s
recamny Io Ut Feriget
vakma

o chiicien 5o cay on 2 e reot
et

Tagiinas das:
Laarry=g ase et ey sckions”
Retrs”

e
itk o

Naming Board

As a continuation of initial project thinking, the naming process was all about looking back

at the design brief and trying to capture words which fit that objective. It was important to think about
the meaning of each name brainstorming as the name is the jumping off point for very key aspects of
the conference such as logo and brand identity.
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NAMING BOARD

The goal was to find a name that spoke to the specialty coffee connesuer, while evoking a double
meaning of care for sustainability within coffee, and care for the environement. | went through many

coffee and environemnt terms, and decided to focus on the idea of a single shot, as a perfect espresso
shot represents the pinnacle of coffee culture, thus speaking a language afficianados will recognize.
The final product, ONESHOT, also succeeded in evoking a double meaning of care for a sustainable
environment, as well as communicating a need for action and movement, also like the fluidity and short
window of time needed to pull a perfect espresso shot. Finally, | added the tagline to help make the
connection; ‘one shot to make a difference’.
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Ersirarmental Conferance Maming Board
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Conferance Naming Board
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Continue

Rescue

Restore

New Life

Save the planet

Embrace

Post Consumer

Preserve

Maintain

Protect

Remake

Naming

The goal of the naming process was to create a
conference name that is similar to “green” or “eco”,

but more unique. The name also needed to convey the
concept of “new life” or “fresh start”. The tagline assists
in honing in the direct message of the conference.

Reuse > Re-use > Re-new > Renew > You Renew

A New You > Renew You > New Renew

New Start > Fresh Start > Remake > Renew
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sustain
protect
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defand
sheltar
shiald

plant
nuiure
nowrizh
grow
vantages

complate
bensfit
rafine

aid
support

cultivate

impact
construct
baild
plant
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altar
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transform
SOW

reEp

harmony
support
CONMSEree
presans
provide
maintain
rEEane
shisld

sustain

habitat
naighborhood
surrounding
development
globs
anvironment
lozal

inhakit

CoOnsuma
partakes
engags
joim
nourigh
enrich
feast




One of the first steps to developing a cohesive brand for this conference was
creating a name that could encompass the vision of the event. The name
needed to have a clear relationship to building, sustainablility, unity, and
progression. Research was conducted focusing on these five words and the
synonyms that they hold. The key to creating the perfect name was looking
at the language of sustainable architecture and interior design. LEED Forward
became the name of the conference due to its ability to resonate with the

target audience, promote sustainable design, and depict the progressive
vision of the brand.
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< Planet Worth >
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Earth Eco-friendly
Environment Preservation
Habirtat Sustainable
Biosphere Recyclable
Home Reusable
Community Carbon footprint
Tree Biodegradable
Terra Ecological
Nature

Dirt

Essence Green

Grain

Eco-friendly Shoe

Threadprint

Threadtread

Terra Sole

Ecosole

Treadwill Shoe
Treadwell Thread

Stitch

Hem

Sole (Soul?)
Fiber

Boot







